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FULL REBRAND PROJECT

B Y  R E B E K A H  T O Z E R

BRAND | MESSAGING | POSITIONING



STRATEGY BRIEF

I  in i t iated the project  by  conduct ing an in-
depth c l ient  consultat ion,  gather ing
essent ia l  ins ights  into her  brand and
business.  This  comprehensive
understanding formed the foundat ion for
the ent ire  project  p lan and gave a  c lear
scope of  work for  the project .

Read Ful l  S trategy  Br ie f  Here

https://drive.google.com/file/d/1sOTblGw7wn0CX1PCDdEaMNh5Txhe7_vQ/view?usp=sharing


INCLUDED IN PROJECT:

Developed a  premium brand message and copy
Design a  sophist icated and f lex ib le  name logo sui te
Establ ish a  complementary  brand color  palette  
Wri te  a l l  homepage and websi te  copy 
Design,  bui ld ,  and launch a  websi te
Brand Ki t /  Media  K i t  with a l l  soc ia l  media  assets
Messaging Strategy
Brand Guide 
Creat ive  Direct ion for  Branded Photoshoot  

I



DRIVING CHANGE IN THE

PRACTICE & BUSINESS OF

HEALTHCARE

TIFFANY RYDER BRAND

The c l ient  des ired a  fu l l  rebrand and
posi t ioning of  her  personal  brand and
business  ventures.  In  th is  project ,  I
s tarted with ident i fy ing her  brand voice,
audience,  messaging,  and posi t ioning.  I
then led a  smal l  team of  independent
creat ives  to  work with me to create,
execute,  and implement  design,  concept ,
copy implementat ion,  and socia l  media
strategy.



FULL BRAND GUIDE

Brand Values
Brand tone
Audience  chal lenges  & goals
Brand Pos i t ioning
Brand Di f ferent iators
Brand SWOT Analys is
Brand Unique Se l l ing  Propos i t ion
Brand Of fers  and Market ing  Strategy
Messaging Framework

In  addit ion to  the brand,  websi te ,  and
creat ive assets  del ivered,  the c l ient  a lso
received a  fu l l  brand guide with the
fol lowing:  

See Brand Guide in  ent i rety  here
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P R I M A R Y S E C O N D A R Y

https://drive.google.com/file/d/13kWrzFDoUF7LfXZ-JhSNnmN_AtgCpO9W/view?usp=sharing


BRAND PHOTOSHOOT

Directed a  fu l l  photoshoot  for  a l l  images
to be used for  the c l ient ’s  websi te  and
ongoing brand and market ing presence,
Consulted on wardrobe,  and provided a
shot  l is t  and creat ive  d irect ion at  the
photo shoot .

Photography by  Easterday Creat ive



WEBSITE BEFORE

Not only  was the c l ient  incredibly
accompl ished,  profess ional ,  and
innovat ive in  her  approach as  a
healthcare strategist ,  she a lso had an
incredible  and unique or ig in  story  that
was not  being leveraged.  

She a lso was publ ished in  several  media
publ icat ions and had bookings to  speak at
prominent  industry  events .  She sought  a
brand upgrade to  match her  industry
prominence and achieve the recognit ion
her  accompl ishments  deserved.



WEBSITE AFTER

We bui l t  a  brand that  represented the
cl ient ’s  abi l i ty  to  empower indiv iduals  and
businesses by advocat ing for
transparency and access .  

The c l ient  and her  serv ices  were
posi t ioned as  a  cata lyst  for  posi t ive
change and her  messaging was
streaml ined to br ing an a l igned message
to a l l  intended audiences.

Vis i t  the  f inal  webs i te  here .

https://www.tiffanyryder.com/


BRAND & MEDIA KIT

Provided a  Brand Ki t  in  Canva with soc ia l
media  banners  & icons for  L inkedIn,
Podcast  and Youtube.

Provided a  much-needed Media K i t  to
access  on her  websi te   with photos,  B io ,
Logo,  and Accompl ishments .



MESSAGING

A framework for  the brand message that
out l ines key messages the brand wants  to
communicate.  With th is  s ingle  source of
truth,  the brand wi l l  be able  to
communicate c lear ly  across  a l l  des ired
channels  whi le  stay ing in  a l ignment  with
the brand voice.

See the  Messaging Framework in  fu l l  here .
.

https://drive.google.com/file/d/13kWrzFDoUF7LfXZ-JhSNnmN_AtgCpO9W/view?usp=sharing


SOCIAL FILES

Al l  soc ia l  f i les  were created and wri t ten
with descr ipt ions to  be used for
market ing purposes.  Updates were made
to a l l  ident i ty  p ieces such as  cover
photos,  thumbnai ls ,  emai l  s ignatures,  ect
to  ensure brand a l ignment  across  a l l
channels

.


