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B Y  R E B E K A H  T O Z E R

CONTENT CREATION | VISUALS |  
WRITING SAMPLES



SHORT FORM 
WRITING SAMPLES

Cl ick  to  read in  fu l l :

Weekly  Subscr iber  Emai l  (500+ words)

Soc ia l  Media  Content

Strategy  Br ie f /  Proposal

My L inkedIn

https://docs.google.com/document/d/1gP-8cBXvPpEA_Krs_eQ30sikvYPlzm_rJN5SvZGI4MM/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1vNeoBOThbxdTvl0KIPtLs-atXbkGELbG/edit#gid=1660821550
https://drive.google.com/file/d/1sOTblGw7wn0CX1PCDdEaMNh5Txhe7_vQ/view
https://www.linkedin.com/in/rebekahjtozer/


LANDING PAGES &
WEBSITES

Cl ick  to  see/read in  fu l l :

Sales  Landing Page

Cl ient  Websi te

Cl ient  Webs i te

https://rebekahjtozer.com/clientwork/landingpages
https://www.tiffanyryder.com/
https://www.cassiewoods.com/


SOCIAL MEDIA GRAPHICS

Client A Client B Client C Client D Client E Client F



SOCIAL MEDIA GRAPHICS 
Additional

YouTube 

Linkedin Header 

Facebook Cover



EBOOKS/ DOWNLOADS
Cl ick  image to  see/read in  fu l l :

https://drive.google.com/file/d/1BBPd3L-lNjPYMqvX-M_sHnh5mTQv9ezJ/view?usp=sharing
https://drive.google.com/file/d/1nO4rcTxaQqUkRZA67dpllbTzM0htcPDo/view?usp=sharing
https://drive.google.com/file/d/1TTUIsMmDh1ZzRMvSU8Mav13x6Wagcm0_/view?usp=sharing
https://drive.google.com/file/d/1Ws0lebusWTcCGq-WHpZTjSik_R4RlyEG/view?usp=sharing
https://drive.google.com/file/d/1-9Dtxq3TEofjW783Xy_Pvd58KThUS8cR/view?usp=sharing


VIDEO SHORTS

Click to watch Click to watchClick to watchClick to watch Click to watch

Visit my TikTok and Instagram for more examples of various video shorts

https://youtu.be/_qLzCMCxlYk
https://youtube.com/shorts/BKJag40CrAo?feature=share
https://youtu.be/q2cPWAlIxm8
https://youtu.be/qDNxvZbzZLw
https://youtube.com/shorts/EM4boojLYE4?feature=share
https://www.tiktok.com/@rebekahtozer
https://www.instagram.com/rebekahtozer/


Cristy  needed to establ ish a  consistent  onl ine presence and
grow her  audience a  b i t  before moving forward with a  fu l l
branding project .  To get  started,  we ident i f ied a  few v isual
and messaging guidel ines that  represented where she was
current ly  and how she wanted to be seen by her  audience.  

Profess ional ism and authent ica l ly  showing up were her
biggest  requirements .  We worked on consistent  messaging
and post ing fo l lowing the brand guidel ines we created.  We
also created a  branded opt- in  as  a  lead generator  to  begin
bui ld ing an emai l  l i s t .  We made sure her  brand was cohesive
across  a l l  p lat forms.

 As  a  result ,  Cr isty  grew her  audience,  her  audience
engagement and her  conf idence in  the brand she was
creat ing.  

SEE SAMPLE OF MONTHLY CONTENT CALENDAR HERE

CLIENT PROFILE:

https://docs.google.com/spreadsheets/d/1vNeoBOThbxdTvl0KIPtLs-atXbkGELbG/edit#gid=1660821550


LEAD GENERATOR



Let ’s  work together!


